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Video link.

http://www.youtube.com/watch?v=0sbil Xu8sL4
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Roadmap

Welcome + Case study 1
iINtroductions - TUI Freedom
Study overview Case study 2
Home Office - Lloyds TSB
Diversity Sells Panel discussion
Questions

Working voices

Media matters Close

Grey and gay
The L in LGBT




Lotte Jefts
Out Now Global Lesbian Strategist




http://www.youtube.com/watch?v=|ZZvpzsVVkpE
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Video links.

BBC Fast Track:
http://www.youtube.com/watch?v=jwGXdKloiDY

AFP - FITUR LGBT Madrid:
http://www.youtube.com/watch?v=Kcad 6PHtIE
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FProduct.

The thing is the staff. They need to be accommodating to
same-sex couples.

Even here in the UK - we can still get a funny look from staff.

That’s where I'd like to feel comfortable - within the actual hotel.
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Video link.

http://www.youtube.com/watch?v=Izbri4_5tyY
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Training leads to accreditation




Practical
advice




Key gay
travel

concerns




Avoliding
mistakes




Do’s and
Don’ts




Myths and
stereotypes




Language advice




Knowledge
quiz




“GayComfort is a major step forward
for the global travel industry when
marketing to gay customers.”




“If the consumer senses that it's nothing
more than a quick 'pink dollar grab' then
the cynicism will kick in immediately and
those hotels, airlines and destinations will
find they will not get the returns on their
investments.” - AFP, January 20 2011,
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LGBT2020 - the next phase

Country reports

All 19 countries

Avallable Feb
2011

Detalled

consumer,
lifestyle,
workplace,
expenditure and
demographic
analysis for each
country

Industry reports

Banking + finance
Travel + tourism
Technology
Shopping
Automotive
Beverages
Alcohol

Theme reports

It starts with an L

Stonewall
(Generation

Diversity Sells




L GBT2020
reports from
February 2011

Detalled analysis
on Diversity and
consumer choices

Strategic road
map to increase
sales




L GBT2020
reports from
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Preferred destinations
Annual expenditure
Bespoke analysis
Alrline selection factors
Hotel preferences
Travel mode

Travel frequency
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Roadmap

Welcome +
INtroductions

Study overview
Home Office
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Working voices
Media matters
Grey and gay
The Lin LGBT

Case study 1
- TUIl Freedom

Case study 2
- Lloyds TSB

Panel discussion
Questions

Thanks!
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The world’s LGBT marketing agency.

All concepts, data, materials, strategies & forms of expression remain at all times property of Out Now Consulting.



